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Pay it Forward Pets

Brand Guidelines

Saving one animal won't change the world,
but it will change the world for that one animal.




Table of Contents

The Heart

This section defines why Pay It
Forward Pets exists. It outlines
our mission, values, and the

compassion behind us.

The Voice

This section explains how we
speak with warmth and clarity.
It ensures our messaging stays

consistent, human, and uplifting.

The ldentity

This section covers our visual
system and design rules for our
brand. It keeps the brand unified

across all touchpoints.

The Application

This section shows how the
brand is used in real-world
applications. It highlights our

system: meaningful experiences.
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Ol: TheHeart | Message From the Owner

A Message From Our Founder

Our work started with a belief that every pet deserves a second
chance—and that compassion can change lives. Today, that belief
guides every adoption, foster, and act of care in our community.

Thank you for helping us create a world where rescued pets, and
the people who love them—can begin again.




Compassion

We lead with kindness in every interaction,
making sure every pet feels safe, respected,
and cared for.

Hope

We believe in brighter futures and working
toward a world where every rescued pet
has the chance to find a loving home.

Dedication

We show up every day for the pets who
need us most, committed to giving our best
in every program and service.

Connection

We build meaningful relationships between
pets and people, helping create bonds that
last a lifetime.

Integrity

We operate with honesty, transparency, and
trust. Making sure we are doing what's right
For animals, Families, and partners.

(xfiﬁ) Ol: The Heart | Values, Mission & Background

Advocacy

We speak up for vulnerable animals
and work to improve their quality of life
through support, resources, and education.

Background Info

Pay It Forward Pets began as a small local effort
and grew into a community of people dedicated
to giving vulnerable pets safety, care, and second
chances. We partner with shelters, volunteers,
and Families to improve the lives of animals and
strengthen the bond between pets and people.

Mission Statement

Our mission is to rescue and uplift vulnerable pets
by providing safety, compassion,and a path to a
loving home. Through dedicated programs and
partnerships, we help every pet heal, thrive, and
Find the people who will care For them Forever.
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Brand Tone

Our tone adapts to the moment while staying kind and encouraging. Whether we're
celebrating a win, sharing a need, or guiding our community, we communicate with
empathy and optimism to support pets and the people who care For them.

Brand Keywords

Warm - Kind - Friendly - Trustworthy - Hopeful Encouraging - Compassionate
Heart - Nurturing - Empathetic - Caring - Gentle - Connected - Inclusive - Uplifting
Positive - Human - Minimal - Direct

Brand Voice

Our voice is steady, warm, and human. We speak with clarity and purpose, always
highlighting the connection between pets and people and reinforcing our commitment to
making a positive impact in the community.

(’xf:ﬁ) 02: TheVoice | Brand Tone & Voice

Talk Like This

- Be warm and friendly

- Celebrate small wins

- Have empathy

- Be clear and simple

- Encourage involvement

- Be hopeful

- Keep language human

- Highlight connection

- Use positive reinforcement

- Talk with purpose

- Tell stories that inspire hope

- Use language that feels welcoming
- Focus on progress and small wins

- Communicate with optimism

- Offer gentle guidance, not pressure
- Frame challenges as opportunities

- Talk in a clear, human tone

Avoid Talking Like This

- Guilt or shame

- Use baby-talk

- Be graphic or scary

- Talk corporate

- Overpromise

- Be negative

- Use complicated words

- Use fear-based messaging
- Be Formal or distant

- Focus on negativity or setbacks
- Criticize community efforts

- Use jargon or technical terms
- Create urgency through panic
- Talk in an authoritative tone

- Dismiss concerns or emotions
- Make unrealistic claims

- Be cold or transactional




The ldentity



PAY IT

PETS

Vertical Logo

Vertical logo is

used when space
allows. Also when
maximum branding
is needed.

FORWARD
PETS

Horizontal Logo

Horizontal logo used in wider layouts where vertical space
is limited but strong brand visibility is still required.

(xfiﬁ) 03: Theldentity | Logo Variations

PAY IT
FORWARD
PETS

Wordmark

Text-only logo used when the icon
cannot be applied or at very small
sizes that lose information.

icon

Used alone for small spaces
where the full logo won't Fit.
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Vertical Logo

Using the dog's nose width,
this defines the minimum
isolation space on all Four
sides, ensuring consistent
breathing room around the
vertical logo.

Horizontal Logo

Using the dog's nose width, this defines the minimum isolation
space on all Four sides, ensuring consistent breathing room
around the horizontal logo.

(xfiﬁ) 03:Theldentity | Areas of Isolation

Wordmark

Using the letter 'D' for the width defines
the minimum isolation space on all Four
sides, ensuring consistent breathing room
around the horizontal logo.

icon

Using the dog’s nose width, this
defines the minimum isolation space
on all Four sides, ensuring consistent
breathing room around the icon logo.
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Horizontal Logo

Use when layouts are wide
or vertical space is limited.

Print: 1.5" wide Digital: 160 px wide
FORWARD PAYIT Wordmark
PE‘S :gTRSWARD Use when the icon cannot be
used or at small sizes where
| a2 | the full logo loses clarity.
Print: 1"wide Digital: 120px wide
B *20074 .
= * ~:—) = (’/\f Vertical Logo
= = *+[ove
5 x * *:j Use when maximum brand
-E I’POQGVIA%I 780 goeuvm%'! presence is needed and the
> space allows.
- PETS ¢ pers

Print: 0.75" wide Digital: 48px wide

(xflﬁ) 03: Theldentity | Minimum Logo Scaling

icon

Use when space is very
limited (social avatars,
Favicons, app icons).

Logo Usage & Scaling

The Pay It Forward Pets logo system is built for Flexibility
across different layouts and sizes while maintaining
clarity and consistency. As available space decreases,
simpler logo variations should be used to preserve
legibility. The vertical logo is recommended when space
allows for maximum brand presence, the horizontal logo
For wide or constrained layouts, and the wordmark or icon
when size limitations affect readability. All logo variations
must Follow the minimum size and isolation space
requirements to ensure strong brand recognition across
print and digital applications.




B

Vertical Scale

Do not stretch or compress
the logo vertically. The logo
must always maintain its

original proportions.

Photo Overlay

Do not place the logo

over busy photography or
backgrounds that reduce
contrast. When used over
images, apply the white logo
only with enough contrast.

Horizontal Scale

Do not stretch or compress the
logo horizontally. Maintain
consistent proportions at all
sizes of the logo.

Rotation

Do not rotate the logo at any
angle. The logo should always
be displayed in its original

orientation which is straight.

Skewing Scale

Do not skew, shear, or distort
the logo in any direction.
Altering the logo’'s geometry

compromises visual integrity.

)

%)<

Added Effects

Do not apply shadows,
outlines, gradients, or any
other visual effects to the

logo in any way.

(xfiﬁ) 03:Theldentity | Uses & Missuse

Modification

Do not alter, remove, or
rearrange any elements
of the logo.

Wrong Colors

Do not change the logo
colors or use colors outside
of the approved palette.

Logo Do's & Dont's

The Pay It Forward Pets logo is a core element of the
brand and must be used consistently to maintain
recognition, trust, and visual integrity across all
applications. Proper logo usage ensures clarity, legibility,
and a unified brand presence in both digital and print
contexts. The following guidelines outline unacceptable
logo treatments that compromise the brand's identity
and should be avoided at all times. This page defines
incorrect logo usage. The examples shown illustrate
common misapplications that distort proportions, alter
colors, reduce contrast, or introduce unauthorized effects.
Always reference this section before placing the logo to
ensure it is presented accurately, clearly, and in alignment
with Pay It Forward Pets brand standards.
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RGB
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PANTONE
2117c
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CMYK
CO MO YO K100

(xji\:i) 03:Theldentity | Color Usage

To maintain a warm, uplifting, and
consistent visual identity, these are the
only approved colors for Pay It Forward
Pets across print and digital applications.
The purple and orange brand colors
should always be used as the primary
palette, with black and white reserved for
high-contrast needs such as accessibility
or small-scale reproduction. When using
accent colors, choose combinations that
preserve clarity, legibility, and brand
cohesion. These guidelines ensure every
design Feels friendly, recognizable, and
true to the heart of our mission.




Correct Color Combinations

These color combinations are approved for use and reflect the official
Pay It Forward Pets brand palette. Use these options to ensure consistency, clarity,
and proper brand recognition across all applications.

Incorrect Color Combinations

These color combinations are not approved for use and do not align with the Pay
It Forward Pets brand standards. Avoid these pairings to maintain color
contrast, legibility, and overall brand integrity.

(xfiﬁ) 03:Theldentity | Color Combinations
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Blue Pattern Orange Pattern

The blue pattern is used for primary brand applications  The orange pattern is used for highlights, callouts,
through digital and print backgrounds. packaging, and energetic moments in the design.

(xfiﬁ) 03: Theldentity | Pattern Usage & Color

White Pattern

The white pattern is reserved for darker backgrounds
or when a softer brand presence is needed.

Color Usage

The Pay It Forward Pets pattern system is intended

to support the brand without overpowering content.
Patterns should be used as background or accent
elements only and applied at a scale that keeps
individual icons clear and recognizable. Use approved
color variations exclusively and maintain consistent
opacity and texture treatment across all applications.
Patterns should never be distorted, recolored, rotated,
or combined with other patterns, and should not be
placed over photography unless specifically approved.
Always allow sufficient contrast and whitespace so
logos, text, and key content remain legible and visually
balanced throughout the design.




Display

Ohno Softie Variable

Aa Bb Cc Dd Ee Ff Gg Hh
liJj Kk LLMm Nn Oo Pp Qq
ReSsTtUuU Vv Ww Xx Yy 22

0123456789

Use for large, attention-grabbing moments
such as hero headlines, key campaign lines, and

major calls to action. Use +30 tracking.

Headline

Ohno Softie Variable

Aa Bb Cc Dd Ee Ff Gg Hh
liJjKk LLMm Nn Oo Pp Qq
RrSsTtUu Vv Ww Xx Yy 22

0123456789

Use fFor primary headlines on layouts where
readability and hierarchy are important,
including section titles and page headers.

Use +30 tracking.

(xflﬁ) 03: Theldentity | Typography

Subheadline

Ohno Softie Variable

Aa Bb C(c Dd Ee Ff Gg Hh
li Jj Kk LLMm Nn Oo Pp Qq
RrSsTtUu Vv Ww XX Yy 22

0123456789

Use for supporting headings, short intros, or

labels that sit directly under a main headline.

Use +30 tracking.

Body

Baloo Thambi 2

Aa Bb Cc Dd Ee FF Gg Hh
li Jj Kk LI Mm Nn Oo Pp Qq
RrSs Tt Uu Vv Ww Xx Yy Zz

0123456789

Use for all body copy, captions, and longer text
blocks to keep reading smooth, friendly, and

legible at smaller sizes.

Typography

Typography helps to communicate a
warm, friendly, and approachable tone
across all Pay It Forward Pets materials.
Rounded, human-centered typefaces add
personality and warmth, while clear body
styles ensure readability in both print and
digital layouts. Together, the system stays
inviting, accessible, and consistent with
our mission of second chances.
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Photography

Photography for Pay It Forward Pets
should fFeel warm, authentic, and hopeful,
capturing genuine moments between
people and animals. Use high-resolution
imagery with natural lighting, soft
contrast, and a positive emotional tone.
Whenever possible, photography should
highlight real interactions—touch, eye
contact, care, and connection—rather
than posed or overly styled scenes. To
maintain visual consistency across the
brand, apply the provided light paper
texture as an overlay at 20% opacity to
all photography. This subtle texture adds
warmth and cohesion while ensuring
images remain inviting, human-centered,
and aligned with the mission of rescue,
rehabilitation, and second chances.




03: Theldentity | Digital & Web Animal Photography

Digital Website Photography

Pet photography used across digital and
web platforms should present animals as
isolated subjects with no environmental
background elements. All pets must be
cleanly masked and placed on solid brand
colors from the Pay It Forward Pets color
palette only. Black, neutral, or unapproved
colors should not be used. This approach
creates a playful, sticker like appearance
that keeps the Focus entirely on each
animal while maintaining strong brand
cohesion. Consistent lighting, sharp edges,
and high-resolution imagery ensure
pets feel approachable, friendly, and
immediately recognizable across all digital
touchpoints and platforms.
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Exterior Applications

Physical brand touchpoints across built environments
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*~e¢_  Nonprofit Pet

o "‘D Adoption & Rescue

(xfiﬁ) 04: The Application | Adoption Event Tent
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Stationery

OFfficial print and communication materials
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Pay It Forward Pets
Nonprofit Pet Adoption & ¢
December ||, 2095

1496 North Portage Path
Akron, Ohio 44313

=L

Dear Jordan,

Ommunity Rescue

We're reaching out from Pay It Forward Pets as part of our ongoing post-

Our goal is to check in, share helpful résources, and ensure you have access to continued support
as you and your pet settle into life together.

adoption care program.

Enclosed you'll find information related to training resources, behavioral support options, and ;onwnﬂo
community programs available throy

gh Pay It Forward Pets. These services are designed to support

long-term success by addressing common challenges that may arise weeks or months after adoption.

PETS

Pay It Forward Pefs
Nonprofit Pet Adoptt
December I, 2025
1496 Morth Portage Path
Ohio 44313

If questions come up related to adjustment, training, or connecting with local partners, please know
our team is happy to assist. Whether you need quidance or sim

jon & Community o
you move forward with confidence.

ply reassurance, we're here 1o help

Akron,
Thank you for being part of a community that believes in responsible care and lasting placements. Your

commitment makes a meaningful difference, and we appreciate the opportunity to stay connected.

Kind regards,,

7"({6»)«9 Mﬁlf*{itfw@

Community Programs Manager | Pay It Forward Pets

Dear Jamie,

y It Forward Pets and
ant information related to
ption resources to supporta

ut to fo Ila”)’lo firm your eCEllladQP on throug Pa

ords. Enclosed you'll find import.
care notes, and post-ado,

; s
We're reaching :
e documentation for your rec

ding medical histor,
r furry friend home.

to provid
your adoption, inclu
smooth transition moving you

i . i
anion feel supported beyond adoption day.

com . ’
o ensure both you and your new P t steps, our team s always available to

rwork, behavior, or nex : : . 5
send an email, or call us using the information be

Our goalis ‘
questions come Up regarding pape .
help guide you. You may visit our website,

Pay It Forward Pets | HNonprofit Pet Adoption & Community Rescue | 496 North Portage Path Akron, Ohio L4313
3307600763 | info@pavitiorwardpetsorg | payitiorwardpetsora | A reqistered 501(c)(3) nonerofit arqanization

ec
Yy Y
Thank you again for ChOOS“lg adop“o” and for bei 19 parl ofa communit that be,le\/efy ins Olld

; [ It F 2 d € Sand look ’Ofwafd o supportin
i ¥ P, inP. ) d rwari [ rti
chances. We app.'eclare the trust you ve a(ed nFa t Fo Pet

you in the weeks shead. Good luck with your new friend!

With gratitude,

ﬂ%& 7 M;ﬂﬁw

Adoption Coordinator | Pay It Forward Pets

Pay It Forward Pets | Nonprofit Pet Adoption & Community Rescue | 496 North Portage Path Akron, Oheo 44313
3307600763 | info@pavitforwardpers.ora | payitforwardoets.ora | A reaistered 500(c)(3) nonprofit oreanization
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PAY IT
FORWARD

PETS

& Megan Harper

Adoption Coordinator
Q Connecting people, pets, and community support.

megan.harper@payitforwardpets.org
330.760.4431

' payitforwardpets.org

(x]‘lﬁ) 04: The Application | Business Cards
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Adoption Coordinator
Connecting people, pets, and community support.
meganharper@payitforwardpetsarg

3307604431
payitferwardpetsorg

04: The Application | Full Stationary Mockup

Saving one animal won’t
change the world, but it will change
the world for that one animal.

&

Pay It Forward Pets

Nonprofit Pet Adoption & Community Rescue
1496 North Portage Path

Akron, OH 44313

Jamie Reynolds
842 Willow Creek Drive
North Canton, OH 44720

.t.‘

2>)
PAYIT

FORWARD

PETS

Pay It Forward Pets

Nonprofit Pet Adoption & Community Rescue
December |1, 2025

1496 North Portage Path

Akron, Ohio 44313

Dear Jamie,

We're reaching out to formally confirm your recent adoption through Pay It Forward Pets and
to provide documentation for your records. Enclosed you'll find important information related to
your adoption, including medical history, care notes, and post-adoption resources to support a
smooth transition moving your furry friend home.

Our goal is to ensure both you and your new companion feel supported beyond adoption day. If
questions come up regarding paperwork, behavior, or next steps, our team is always available to
help guide you. You may visit our website, send an email, or call us using the information below.

Thank you again for choosing adoption and for being part of a community that believes in second
chances. We appreciate the trust you've placed in Pay It Forward Pets and look forward to supporting
you in the weeks ahead. Good luck with your new friend!

With gratitude,

MW&WWM

Adoption Coordinator | Pay It Forward Pets

Pay It Forward Pets | Honprofit Pet Adoption & Community Rescue | 496 North Portage Path Akron, Ohio 44313
3307600763 | info@payitforwardpets.org | payitforwardpets.ora | A registered 501ic)(3) nonprofit organization
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Invoice

PFP-0625

riannacarter332@gmail.com
arket Street Akron, Ohio 44303

Invoice
PFP-0625
10/11/2025

Rate Qty Amount
Billed To: Brianna Carter | briannacarter332@gmail.com Flat Rate 1 $250.00
330) 555-4182 742 N hM i
( ) | ork arket Street Akron, Ohio 44303 Flat Rate 1 $95.00
Flat Rate 1 $85.00
Flat Rate 1 $35.00
Description Rate Qty Amount
: ' : Subtotal 465.00
Dog Adoption Fee (Keer Flat Rate 1 $250.00 >
Initial Veterinary Exam & Wellness Check Flat Rate 1 $95.00
Tax 0.00
Vaccinations & Preventative Care Flat Rate 1 $85.00 ¢ T
e el R R Total $465.00
Microchipping & Registration Flat Rate 1 $35.00
Subtotal $465.00
Tax 0.00
Payment Method:
Total $465.00
Cash, Check, or Approved Digital Payment

Payment Information:

Pay It Forward Pets
1496 North Portage Path
Akron, Ohio 44313
Phone: (234) 706-5501

Payment Method:

Email: info@payitforwardpets.org Cash, Check, or Approved Digital Payment

04: The Application | Invoice




Saving one animal won't change the world, but it
will change the world for thatone animal.

04: The Application | Adoption Folder

Welcome Home

Thk you frae chesming adaption and givieg a pet a secand chance Tacly
marks fie stert of 3 beand-new chapter for vou, and for wour new: best friend,

¥our petmay need ime ro adjest 1o new sights, sounds, and routines. Be
paliend, b e, and cobitrate 1he small wins along the wery, Every moment

of kindness helpa them feel safe. loved, sad finally home.

Takeit slow

Let vour pet explore at their
own pace, A quiel space helps
them decomprass.

Build trust

Use calm voices, gentle
encouragement, and lots of
positive reinfarcement.

Helpful tips for a smooth trasition.

Ta help yaur new pet seftle in. keeo their lood consistent for she first few days 8o avoid temmy upset, snd make sure they
Fave a cory, qued space whera they can rest withemd imermuptons. Lse podeie reipforce mant when Infradiing fraining
and boundaries—resward the behawion you want to ercourage rather than corrnecting the ones you don't. &nd i your pet
didn’t come with complede medical records, be sure ta schadule a wellness dreck with yoor ves within te firs vesk 1o
ensure they start their resw life healthy and supported.

We're Here for You

Adapting thrawugh Fay It Foreeard Pets means you're rever doing this alone. I wou kave questians abaut behavior,
medical concenss, or resources, reach oul 5o we can suppon you both, Thank you for giving a rescued pel a Tresh start,
Together, you're changing a §e—and gaining unconditional lave in return.

Pat It Forward Pets. | info@payilferwardlopetsorg | {3300 760-0743 | akion, Chio

Youur

Fir

Notice behavior

MHew envirenments can bring
new emotions, Excitement, or
uncertainty are all normal.

Establish routine

Consistent feeding, walking,
and play schedules help them
feel secure.

> ad Samantha Cole

ﬁ Q Kt Livng prpal, ks, annd e ity s L

UosSUdg YHBUUDH

wvolunteer & Outreach Coordinator

PAY IT

FORWARD

PETS




Website

Primary digital experience and communication system



® <) Home About Adopt Get Involved Programs Donate

Together, We
Change Their Story

Your compassion helps pets find safety,
healing, and a forever home.

Adopt Now

959 150+ 420+ 1,800+ 300+

Powered work by Critical care cases. Pets adopted Animals supported Seniors citezens
volunteers. € Funded for medical eachyear. through our programs. connected to senior

What is Pay it Forward Pets?

Pay It Forward Pets strengthens the bond between pets and people by offering
compassionate, community-focused programs that create real second chances.
Through six core initiatives, we support local shelters, empower adopters, and
provide resources that help more animals find safety, healing, and home.

As a 501(c)(3) nonprofit, we're fueled entirely by community generosity — through
donations, grants, and grassroots fundraising — ensuring every dollar goes toward
brighter Futures For pets and the humans who love them.

Waiting the Longest, Loving the Hardest

These sweet faces have waited the longest for a family of their own. Bring one home today!

Yellow Labrador Retriever

Border Collie Domestic Shorthair Tabby

Saving one animal won’t change the world,
but it will change the world for that one animal.

Georjette Thomas | Pay It Forward Pets | 1496 North Portage Path | Akron, Ohio 44313

Phone (234) 706-5501 | Email info@payitforwardforpets.org | Website: payitforwardforpets.org

Full Website Landing Page Layout

04: The Application | Website Pages

GetInvolved Programs Donate

Q search... sortby Age Good With Clear
Filter by Dogs Filter by Cats Filter by Both Sort by Weight Llongestin Undo
Q 1496 North Portage Path, Akron, Ohio 44313 QA\ 234.706.5501 224 info@payitforwardpets.org

Yellow Labrador Retriever Domestic Shorthair Tabby Australian Shepherd Mix

Border Collie Mix Domestic Shorthair Tabby.

Rottweiler Mix English Bulldog Siberian Husky

Terrier Mix Cocker Spaniel Australian Cattle Dog

PAYIT
* ¢\ FORWARD
PETS

Saving one animal won’t change the world,
but it will change the world for that one animal.

Georjette Thomas | Pay It Forward Pets | 1496 North Portage Path | Akron, Ohio 44313

Phone (234) 706-5501 | Email info@payitforwardforpets.org | Website: payitforwardforpets.

Full Website Interior Page Layout

GetInvolved Programs Donate

Hi, i'm Luna

Hi, I'm Luna. | came to Pay It Forward Pets unsure of what came next, but I quickly
learned what patience and kindness feel like. My journey reminds everyone here that
even the quietest cats deserve a second chance and a place to call home.

Domestic Shorthair Age:1Years Indoor

Energy Level: Low Gender: Female Outdoor

Interested in Milo?

IF you think Luna might be the right it take the next step by applying to adopt.
Our team is happy to answer questions and help you schedule a meet-and-greet
when you're ready.

Apply for Luna!

Get Involved Programs Donate

Hi, i'm Milo

1 was one of the first dogs to come through Pay It Forward Pets. When larrived, | was

ure of 3 of patience and care. My journey helped
shape the mission of Pay It Forward . support,and imals like
me with the peaple meant for us

Border Collie Mix Age: 2 Years Friendly

Energy Level: High Gender: Male Playful

Interested in Milo?

If you think Milo might be the right fit, take the next step by applying to adopt.
Our team is here to answer questi d help schedule a
when youre ready.

Apply for Milo!

Interior Page Links Layout




® ‘..:‘.) Home About Adopt Get Involved Programs Donate ‘

Together, We
Change Their Story

Your compassion helps pets Find safety,
healing, and a Forever home.

Adopt Now

420+ 1,800+

Critical care cases : Pets adopted Animals supported
funded For medical L each year. . through our programs.

Together,
We Change
Their Story

home,

Together,
We Change

What is Pay it Forward Pets? [ i 4 T

Pay It Forward Pets strengthens the bond between pets and people by offering

Adopt Now

compassionate, community-focused programs that create real second chances.
Through six core initiatives, we support local shelters, empower adopters, and
provide resources that help more animals find safety, healing, and home.

As a 501(c}(3) nonprofit, we're fueled entirely by community generosity — through
donations, grants, and grassroots fundraising — ensuring every dollar goes toward
brighter Futures For pets and the humans who love them.

(xflﬁ) 04: The Application | wWebsite Landing Page Mockup




Programs

GetInvolved

Hi, i'm Milo

ward pPets, Whenfam’ved,! wasg

I was one of the First 9095 to come through Pay it For|
unsure of what ame next, byt !learned the Pawer of patienc
ard Pets — to rescue, Support, and €onnecr animals like

Shape the mission of Pay It Fory,
me with the People meant for us,
Get Involveq

Border cottie mx Age: 2 Yeqrs / Friendily
)

Energy tevel; Higp Gender: Mae / Playful

Interested in Milo?

IFyoy think mijo might be the righ¢ fit, take the next step by applying to adopt,
help schedule 5 meet-and~greet

filter by cats

Q 1496 North Portqge Path, Akron, opjg 44313

Our team js here ro answer questions ang
when yoyre ready,

Apply for Milo/

Yelloy, Labrado, Retrieyer

: kup
: ite Interior Page Moc
. tion | Website
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Welcome to the Pay It Forward Pets community.

By choosing adoption, you've played a direct role in giving a pet a second
chance—and we're so glad you're here.

Below you'll Find helpFul information, next steps, and resources
to support you and your new companion during these First days together,

Adoption
Confirmed

Explore Care Tips

Download Medical Summary

Community Education Volunteer Chances

@ YahooMail Edit View Window

meganzdezignz@yahoo.com y+ 0 Q

187 unread
Offers Other

Primary

Personal messages, bills, order
updates, and other important
messages are here. You can turn
categories off in Sett

TODAY

Verizon Business - Ad
Switch to Verizon now and get a 5G phone...
With select trade-in and My Biz Plan with...

Pay it Forward Pets

Welcoming Home Your New Pet

YESTERDAY

Andreas from Framer

Framer Monthly

Masonry Grids, Ticker Effect, Relative...

MONDAY

®

Oakland Ice Center
NEW JOB ADS: Spotted these for you...
Hey Megan, Ryan here—just checking...

* Cleveland Browns - Jobs Alerts
Hot jobs just dropped at Cleveland B...

Hey there Megan, Hope your day is g...

LAST WEEK

]

refer.io: BetMGM
CAREER ALERT: A new role might be...
Hi Megan, Want to explore new job o...

-

tapestry-jobnotification@nor...
New jobs posted from Tapestry
You are receiving this email because...

O
@
O
©
°
©)
®
®

* Ryan Kay 12(3/25
Job Search on a Time Budget: 5 Effici...
Hey Megan, The average job seeker w... {}

® Fly Trampoline Park Ancho... 12/1/25
HELP WANTED: Exciting opportuniti...
Hey there, Megan, Hope your week is... i'\(

A
¥

Gfﬁ Pay it Forward Pets
Welcoming Home Your New Pet

Pay it Forward Pets

To: Me v

(/v‘ PAYIT
', FORWARD
_-) PETS

Adoption is just the beginning. Our team is here to support you and your pet every step of the

way—From questions to resources to community connections.

04: The Application | HTML Email
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Welcoming Home Your New Pet

[ Pay it Forward Pets

seeme Le 1 Dy It Fitwore Dets gommmanity
By eheosing #8option, yoave played b Girect (o in Gty a oot 8 second
chance—and wine 50 §lad youre here

Do youl Fird hetphul information, nent sbaps, 303 sasources
B et o 30yt P EGMAIAEN Buring Eho e Pttt dayt bogittar.
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Ad Campaign

Multi-channel advertising and outreach




FORWARD

PETS

Not Everyone Can Adopt.
But Everyone Can Help.

There's more than one
way to make a difference

Discover how you can get
involved at payitforwardpets.org

(xfiﬁ) 04: The Application | Ad Campaign: Banners
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FORWARD

PETS

Not Everyone Can Adopt.
But Everyone Can Help.

Your time can change a life.
Support starts with showing up.

Volunteer your time at
payitForwardpets.com/volunteer

FORWARD

PETS

Not Everyone Can Adopt.
But Everyone Can Help.

Support that creates
second chances for everyone.

Support our mission at
payitforwardpets.org/support
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*"%\ FORWARD
) PETS

Not Everyone Can Adopt.

But Everyone Can Help.

Discover how you can get
involved and help out at
payitforwardpets.org
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A payitforwardpets v e

What's
new? Pay it Forward Pets

12 836 796

posts followers following

Nonprofit pet adoption & community rescue
Giving animals adoption, education, and support.

(2) payitforwardpets.org

Akron, Ohio

Edit profile Share profile

Not Everyone Can Adopt.
But Everyone Can Help.

There's more than one way

to make a difference.

Discover how you can get
involved at payitforwardpets.org

View all 136 comments

. payitforwardpets

Not Everyone Can Adopt.
But Everyone Can Help.

A temporary home can

make a lifelong difference

Learn more about fostering at
payitforwardpets.org/foster

View all 136 comments

. payitforwardpets

Not Everyone Can Adopt.
But Everyone Can Help.

Education stregthens J
pets, people, and communities. - =

Explore our programs at
payitforwardpets.org/community

Not Everyone Can Adopt.
But Everyone Can Help. Not Everyone Can Adopt.
ANE ‘ \ But Everyone Can Help.
Education stregthens - " =\ - &
pets,andcommunities: .~ \A g & : » ; ""‘ B 15 i< more than one

!u’ 3 " ] N » .

™ way to moke a difference. | ‘

' Q q eoeovoe

View all 136 comments

W O 7 siees

View all 136 comments

. payitforwardpets Emm

. payitforwardpets L

Not Everyone Can Adopt.
But Everyone Can Help.

Sharing our mission

helps pets Find their people.
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Extra Buildout

Extended brand applications and merchandise
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;oey It forfuord Pets Key Ring
Mission whereveryou go
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Dog Treats
soft-8aked Dog

Chickpea flour | pumpkin
2anut butter (peanuts) |
ground flaxseed |

Dog Treats
Pumkin Nut Butter

Chickpea flour | pumpkin purée
natural peanut butter (peanuts)
rolled oats | coconutoil | ground flaxseed.
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Forever Chew Bone

Durable chew for everyday play | Made for active chewers

Built tough for happy dogs | Gentle on teeth, tough on play

04:The Application | Extra Buildout Items




Thanks for Your Time

| CorplID

Fall 2025

Megan Robson |





